Kids’ nutritional dairy

Contents
T INEROTUCHION: ...t
2. Strategies in kids’ nutritional dairy — our forecasts were accurate and still hold true ..................
2.1 Packaging innovation — a critical SUCCESS faCtor ............oooiiiiiiiiiiiieeeeeeeee e
2.2 CommuUNICAtION STrAtEZIES ...
2,21 SAMIPIING e
2.2.2 Third-party endorSEMENT ... ...ooiiiiiie e
2.2.3 Brand health ambassadors ...........oiiiiiiiiiiii e
2.2.4 Health professional communiCationS............oooiiiiiiiiie e
2.2.5 EQUCALION ...t
2.2.6 The power of word-0f-mOUth ......ccooooiiiiii e
2.3 Brand SHrate@Ies. .. ..o
2,37 CalICIUM ettt
2.3.2 PrODIOTICS .
2.3.3 OIMBEa-3 . o
2.3.4 Naturally healthy, organic or ‘free from’.........ccooeiiiii e
2.3.5 Successful brands are ‘expert brands’ ...
2.3.6 Marketing multiple health benefits — clear or confusing? ........cccoeeeeeeeeiiinin
3. European Case StUMIES .............cooiiiiiiii et
Case Study 1: St. Ivel Advance Omega-3 MilK.........ooiiiiiiiiii e
Case Study 2: Yoplait Petits FiloUS ......vveiiiiiiii e
Case Study 3: Nestlé MunCh BUNCK ....eveiei e

www.new-nutrition.com



Kids’ nutritional dairy

4. U.S. CaSB SHUBIES ...ttt
Case Study 4: NESHE NESQUIK......ooiiiii e
Case Study 5: Organic Valley Family of Farms........cooovviviiiii e
Case Study 6: Stonyfield Farm YoBaby & YOKIdS.........uuvvviiiiiiiiiiiiiiiiieeeeeeee e
Case Study 7: PepsiCo freezes out Quaker Milk Chillers...........coovviiieiiiiiieiiiiieee e
5. Asia-Pacific Case StUAY ... e
Case Study 8: Fonterra CalCi-YUmM........uuuiiieieeie oo
6. Global Brand Case SULY ... e
Case Study 9: Danone DANONINO .......uuueiiiiiieiie et
7. Global Strategy Case STUAY .............c.c.ovviiiiiiii e

Case Study 10: Danone’s 2007 acquisition of Numico

www.new-nutrition.com



